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BY CYNTHIA VIA
CONTRIBUTING WRITER
In early August, Governor David 
Paterson and the State Senate ex-
tended Mayor Michael Bloomberg’s 
control over New York City’s pub-
lic schools for six more years, and 
added an oversight committee 
with subpoena power and four new 
amendments. 
Th e new amendments added by 
the Senate will grant more power 
to district superintendents, require 
schools to have an annual meet-
ing with parents to discuss school 
safety and establish a parent train-
ing center run by CUNY and an arts 
council.
Democratic Sen. Bill Perkins of 
Manhattan says the committee will 
be a check on what he called “may-
oral dictatorship” of the schools, 
according to Newsday.
Th ere were no changes, how-
ever, in the makeup of the Panel 
for Educational Policy, which is a 
replacement of the old Board of 
Education. Th e mayor still appoints 
eight of its 13 members and can re-
move his appointees at will. 
In the last few years Bloomberg 
has made signifi cant changes like 
closing schools, adding charter 
schools, and granting bonuses to 
principals who show that their stu-
dents are improving. 
Bloomberg and Chancellor Joel 
I. Klein have succeeded in improv-
ing standardized test scores and 
graduation rates. 
As part of a plan to make edu-
cation the theme of his re-election 
campaign, Bloomberg continues to 
emphasize the importance of edu-
cation, especially for the middle 
class. 
“Someone asked me why I want-
ed to run for a third term- because 
education is the future of our coun-
ty, it’s the future our state, city and 
world,” said Bloomberg at a BMCC 
conference.
Th ere he elaborated on Gateway 
to the Middle Class, a new program 
that calls for a $50 million invest-
ment in community colleges. Th is 
money will be directed into the 
city’s community college system, 
which currently includes six cam-
puses and 81,000 students.
Th e program will hold CUNY 
accountable for improving the 
performance of students and pre-
paring them for attaining a higher 
education. It will also provide ca-
reer training in emerging fi elds, like 
green jobs and new technologies.
Arne Duncan, President 
Obama’s secretary of education, 
said the legislation had national 
implication that could help bolster 
accountability of other large urban 
school systems, according to a New 
York Post article.
“I hope that the governance 
structure ... will ensure that there 
is transparency, accountability 
and meaningful parental participa-
tion in decision-making,” said city 
comptroller William C. Th ompson 
Jr.
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Mayor Bloomberg received an extension on his control over city schools.  
ILLUSTRATED BY MICHELLE CRUZ I THE TICKER
Bloomberg grabs hold on city schools
Researchers create program 









Terry Martel, the University 
Faculty Senate’s new chair fol-
lowing Stan Altman’s elevation to 
president, heaped praise upon his 
predecessor, and expects a posi-
tive working relationship between 
faculty and administrators at Tues-
day’s meeting in the Newman Ver-
tical Campus.
“I know (Altman) will be a dy-
namic leader and will not be in 
a holding pattern this year,” said 
Martell. “We have lots of things to 
deal with this year.”
Th e president followed Martell’s 
speech with a declaration that his 
tenure will be progressive and that 
he took it for three reasons: a love 
for Baruch, a regard for its faculty 
and the college’s unique business 
model.
“Th e next 80 years is our chance 
to take what we do here and extend 
it nationally,” said Altman. “We 
have a very big commitment to our 
students. Th ey will be the responsi-
ble people … running our society.”
Altman’s speech was followed 
by a question and answer session 
where Professor Christopher Hal-
lowell asked, “What happened to 
your predecessor?”
Th e question, which has yet to 
be answered since Kathleen Wal-
dron’s resignation over three weeks 
ago, received a vague response 
from Altman.
“Th ere was, about a year ago, an 
annual fi ve-year review of the Presi-
dent,” Altman said. “Th ere were two 
[evaluations] done. Th e [second] 
evaluation continued through the 
summer, and in August, [Waldron] 
decided to step down.”
Regarding Waldron and the de-
tails surrounding her resignation, 
Altman said it was a confi dential 
process between Chancellor Gold-
stein and Waldron. “I’m just about 
moving us forward.” 
Besides Waldron’s departure, 
Altman took questions regarding 
the budget and tried to paint an op-
timistic view of the upcoming year. 
“We found we had $2.5 million 
in (the CUNY Tuition Reimburs-
able Account) starting Sept. 1.,” Alt-
man said. 
SEE DEPARTURE PAGE 4
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Romans conquered the third 
fl oor Club Area as the Under-
graduate Student Government 
wrapped up “Welcome Week” 
with its toga party.
Executive Vice President Ar-
maan Torabi roused the crowd, 
shouting, “Who’s in the house!”
Students yelled back with 
ALPFA and CSA. 
Students fi lled the entire area 
facing Lexington Ave., some 
wearing togas, some sporting 
improvised classic garb, but all 
having a good time as music 
blasted. 
Th e toga party ends USG’s pi-
lot initiative, “Welcome Week,” 
which also featured a fresh-
man/transfer social, a USG 
launch party and an ice cream 
social. 
In Tuesday’s USG meet-
ing, President Tanvir Hossain 
thanked the senators for their 
hard work on initiatives such as 
these.
“USG has been working very 
hard the past few weeks,” Hos-
sain said. “We worked hard to 
set the year up, and it’s good 
to recognize we are still getting 
used to all of this.”
HACU promotes paid internships 
to baruch students.
COMPILED BY MICHAEL WURSTHORN
SENIOR STAFF WRITER
Th e Undergraduate Student Gov-
ernment approved a motion to fund 
the freshman trip to Philadelphia 
scheduled for Sept. 25. Funding for 
the trip cannot exceed $20,000.
Th e USG Retreat is being planned 
for the fi rst weekend in October. 
Th e retreat will consist of USG 
members going through training 
workshops. Advisors Veronica In-
gram-Henry and Carl Aylman are 
expected to attend.
USG expects to launch its website 
this week with new content and in-
formation. Vice President of Cam-
pus Aff airs Ryan Wiley announced 
that a Windows Live group will 
also be established for USG in an 
attempt to improve communica-
tions. 
Executive Vice President Armaan 
Torabi is planning a comedy event. 
It will feature at least three come-
dians and take place in the Baruch 
Performing Arts Center. Th e budget 
for the event will be discussed at to-
day’s USG meeting. 
USG’s next meeting will take 




To emphasize the importance 
of the “Going Green” platform, the 
Baruch Task Force on Sustainabil-
ity hosted its “green” orientation on 
Th ursday, Sept 3. 
With a full house for an audi-
ence and a surprise visit from the 
Bearcat to motivate the event, stu-
dents joined conversation about 
sustainability and the prospec-
tive initiatives to be implemented 
around campus.
“It will take like-minded people 
like us to become the innovators, 
have the ideas and be persistent,” 
said Mindy Engle-Friedman, Task 
Force chair.
Th e meeting began with an in-
troduction from Rob Davies, the 
student liaison for the task force’s 
student. Davies opened discus-
sion with the idea that going green 
is a new trend, and students doing 
their part to help with environmen-
tal conservation. Engle-Friedman 
took the fl oor and discussed the 
signifi cance of climate control and 
environmental awareness.  
“Th e Baruch Task Force on Sus-
tainability will help students get on 
board with very exciting opportu-
nities,” she said.
Following Engle-Friedman’s ad-
dress, Matt LePere, associate chair, 
gave the audience an overview of 
the task force and its continuing ef-
forts.  
According to LePere, the task 
force has launched a website to 
provide information on sustain-
ability at Baruch and how it orga-
nized the work of students, faculty, 
staff  and administration. 
LePere also announced plans to 
conduct future wellness events and 
continue integrating sustainability 
into the curriculum with ideas of an 
undergraduate major in addition to 
the tier III minor.
Before the task force’s concep-
tion, there were previous works 
done to support sustainability, one 
of which is represented by the New-
man Real Estate Institute. Th e insti-
tute houses its own sustainability 
department and agreed that “sus-
tainability is becoming a measure 
of value.”  
Th e assistant chair also dis-
cussed Bloomberg’s Plan NYC, 
which addresses environmental 
concerns and proposes ways to 
make the city a greener and health-
ier place, with intentions of reduc-
ing global warming emissions by 
30 percent.  In conjunction with 
CUNY, Plan NYC will be imple-
mented across the university. 
Davies returned to the fl oor to 
build upon LePere’s presentation 
to discuss how students are pitch-
ing in.  He plans to improve the re-
cycling program at the college with 
a campaign and make the student 
body more aware of what sustain-
ability is. 
Th e event also featured both 
undergraduate and graduate repre-
sentatives discussing competitions, 
debates and internships affi  liated 
with sustainability.  Before the end 
of the event, Ellen King, assistant 
director for Employer relations 
at the Graduate Career Manage-
ment Center, gave an informative 
background about the 2009 KPMG 
Sustainability Case Competition, 
which peaked the interest of the 
audience.
As the information seminar 
ended, the members of the Baruch 
Task Force encouraged students to 
seek involvement and gain experi-
ence in sustainability.
BY ALICE FONG 
BUSINESS EDITOR
In preparation of the fast ap-
proaching Sept. 15 primaries, can-
didates running for the offi  ce of 
New York City Comptroller con-
vened at a Public Policy forum, Th e 
Buck Stops Here, held on Wednes-
day Sept. 2 at the Newman Library. 
Th e four democratic primary 
candidates for NYC Comptroller, 
Melinda Katz, John Liu, David We-
prin, and David Yassky discussed 
their stances on topics ranging from 
how they plan on cutting spending 
to how they will increase the trans-
parency of the city’s budget.  
Th e event was sponsored by Th e 
School of Public Aff airs at Baruch 
College and Citizens Budget Com-
mission, a civic organization that 
infl uences change in the fi nances 
of New York City and State govern-
ment. David Birdsell, dean of the 
School of Public Aff airs, and Carol 
Kellerman, president of the Citi-
zens Budget Commission moder-
ated the forum. 
Th e New York City comptroller 
is the chief fi nancial offi  cer of the 
City. Th e offi  ce advises the mayor, 
the city council, and the public on 
the city’s fi nancial health. Th e offi  ce 
is especially crucial in infl uencing 
how the city’s tax dollars are spent. 
Each of the candidates was giv-
en three minutes to make an intro-
ductory speech. All four candidates 
serve as members on the New York 
City Council, but each has a stance 
infl uenced by their expertise in dif-
ferent fi elds.  
David Weprin served as the 
chair of the NYC Council Finance 
Committee during his term as a 
council member. Melinda Katz was 
the only candidate to have served 
on the New York State Assembly 
and the City Council. John Liu sat 
on the City Council for eight years, 
in addition to his fourteen-year 
career in the fi nancial industry as 
an accredited pension actuary at 
PricewaterhouseCoopers, an ac-
counting fi rm. David Yassky served 
as a budget analyst for the NYC Of-
fi ce of Management and Budget. 
Th e candidates voiced their 
plans for carrying out their duties 
as the city’s comptroller. Katz said 
that her offi  ce would operate with 
an “effi  cient use of funds for in-
creased productivity.” Liu vowed to 
reduce waste spending by creating 
a system to weed out “illegitimate 
claims of benefi ts.”  
With New York City’s current 
unemployment rate at 9.6%, a 
stimulus for the local economy is 
needed. Yassky said that, “Th is is 
not the moment to back [on spend-
ing]…it would be working against 
the federal government’s stimulus,” 
said Yassky.  
Th e votes of local constituents 
and Baruch College students will 
give one candidate a seat in the 
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TUESDAY 9/8
Th e Offi  ce of the Vice President 
for Student Aff airs and Enrollment 
Management will present the Fall 
2009 Baruch Student Employment 
Fair in the Auxiliary Gym (NVC-B2). 
Session one will begin at 12:30 pm 
followed by session two at 1:30 pm.
Th e Offi  ce of Student Life will be 
conducting a Blood Drive Sign Up 
in the second fl oor lobby of the 
Newman Vertical Campus.  Stu-
dents are encouraged to sign up to 
help save lives. 
Th e CUNY IVE Leadership Program 
will host the kick-off  event CUNY 
Students in Action from 6-8pm at 
the Field Center for Entrepreneur-
ship (NVC 2-140). 
WEDNESDAY 9/9
Day two of the Blood Drive Sign up 
will take place on the second fl oor 
lobby of NVC.
THURSDAY 9/10
Th e Student Sustainability Task 
Force will conduct the fi rst meet-
ing of the semester from 12:3o-
2pm. Students interested in enviro-
mental issues and the “Going 
Green” initiative should attend.
THURSDAY 9/10
Th e fi rst day of the Baruch Cheer/
Dance Try-Outs will be held from 
6-9pm in level B3 of the NVC build-
ing.  Candidates should come in 
proper attire and both men and 
women are welcome to attend.
Ca m p u s
B r i e f s[ ] Candidates duke it out 
New York City Democratic comptrollers candidate spar in the Newman Library. 
DENIS GOSTAV I THE TICKER
U S G  B r i e f s
Task force gains momentum 
Task force chair Mary Engle-Friedman roused interest in sustainability.
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George Weissman, a pillar in the 
history of Baruch College, passed 
away in late July at age 90. 
Born to Easter European par-
ents, Weissman was raised in the 
Bronx, where he also attended 
Townsend Harris High School. He 
went on to obtain a degree in busi-
ness administration in 1939 from 
the business school at City Col-
lege, which was later renamed Ba-
ruch. He contributed greatly to the 
school as a student, and later as a 
benefactor.
In 1998, Weissman contributed 
$10 million, the largest cash gift 
CUNY had ever received, to the 
Mildred and George Weissman 
School of Arts and Sciences, which 
was named after him and his wife. 
According to Baruch’s website, the 
couple contributed to the school 
“because they believed Baruch 
should prepare students for life 
through the study of liberal arts 
rather than focus solely on teaching 
students to run businesses.” 
But Weissman’s infl uence ex-
tends beyond the CUNY commu-
nity. According to the New York 
Times, he is well known for chang-
ing Philip Morris “from a midlevel 
tobacco company to a diversifi ed 
conglomerate known for contribu-
tions to the arts.” 
He started out as a marketing 
executive of the company and was 
a part of the team that developed 
a strategy for marketing Marlboro 
cigarettes as a ‘masculine’ product. 
In 1952, he became the assistant 
to the president of Philip Morris. 
Weissman became chairman and 
chief executive in 1978.
In an interview with Forbes 
magazine, Weissman described 
himself as “the quintessential Mar-
lboro man.” 
“I’m no cowboy and I don’t ride 
horseback,” he said. “But I like to 
think I have the freedom the Mar-
lboro man exemplifi es. He’s the 
man who doesn’t punch a clock. 
He’s not computerized. He’s a free 
spirit.”
Weissman also dedicated time 
to the military, and was a veteran of 
World War II. “He joined the Navy 
the day after Pearl Harbor, help-
ing to chase submarines and shell 
beachheads for [3 ½] years,” said 
the New York Times obituary. 
Although he was patriotic after 
the events of December 7, 1941, 
Weissman later opposed the war in 
Vietnam and joined other business 
leaders in signing petitions against 
it. According to the New York 
Times, Weissman was on Nixon ad-
ministration’s enemies list, when it 
was released in 1973. 
Weissman showed the same en-
thusiasm in everything in which he 
participated, even when he was the 
editor-in-chief of Th e Ticker in his 
early years. 
“I started out as a reporter on 
Th e Ticker, and, as people gradu-
ated, I moved on to become edi-
tor,” he said in an article in the Ba-
ruch Alumni Magazine. “Th e most 
scandalous story we printed was a 
review of a cheap, tawdry book en-
titled Mexican Love by Dean Justin 
Hartley Moore.”
Weissman died due to compli-
cations after a fall in his home in 
Rye, New York. He is survived by 




In an eff ort to address the chang-
ing future of journalism, the CUNY 
Graduate School of Journalism is 
implementing the CUNY New Busi-
ness Models for News Project.  
According to Borrell Associates, 
a research and consulting fi rm that 
tracks local advertising and assists 
media companies, the industry is at 
risk of dying and “scores of papers 
might go belly-up over the next 
year.” However, some journalism 
“preservers” are thinking optimisti-
cally about the radical changes af-
fecting the industry.
Jeff  Jarvis, associate professor 
and director of interactive media at 
the School of Journalism, was the 
head of the new initiative.  Jarvis 
considered the idea that in order 
for journalism to progress, it has to 
be sustained through progressive 
“business realities.”
“It is an issue that print jour-
nalism, or at least portions of it, is 
being threatened,” said Stephen 
Shepard, dean and professor at the 
School of Journalism, and a sup-
porter of Jarvis’ initiative.“But we 
see this as an opportunity to teach 
students to be fl uent with all media 
platforms,”.  
With research funded by the 
Knight Foundation and data from 
Borrell Associates, the line-up con-
sists of four detailed models, or 
“blue-prints,” created to show how 
the support of journalism will be 
carried out.  At the Aspen Institute’s 
Forum on Communication and So-
ciety, Jarvis and his team presented 
the models created under the new 
news ecosystem. According to 
Poynter Online, CUNY set up a hy-
pothetical network of 99 blogs that 
covers large targeted audiences in 
a metro region of 5 million people 
with no print daily paper.
“Th e research was done to fi g-
ure out a new business model to 
support journalism and answer 
the question, ‘What happens if a 
newspaper goes out of business or 
is unable to perform due to cut-
backs,’ because the idea is not in-
conceivable, it could happen,” said 
Shepard.
Th e hyperlocal model, which 
is ran by one to two person opera-
tions and covers local news ranging 
from health, is a network of hyper-
local bloggers within the commu-
nity.  Th e new news organization 
model involves 30 to 40 profession-
al journalists working together with 
these bloggers to produce stories. 
According to Shepard, both mod-
els represent the collaboration that 
journalism will have with the com-
munity towards gathering informa-
tion.
 Th e third model, ecosystem 
framework, allows advertising net-
works and other services to support 
the ecosystem by helping sell ad-
vertisements and creating business 
plans to bring in more revenue.  Fi-
nally, the not-for-profi t news orga-
nization model involves non-profi t 
entities that, according to Shepard, 
want to do journalism, and other 
groups supported by foundations 
that want to contribute to the eco-
system.
“Journalism is changing pro-
foundly and looking ahead, people 
will probably receive their informa-
tion electronically,” said Shepard. 
“If the newspapers fade away, it’s an 
inevitable, technological change, 
and that’s alright, but as long as it’s 
still journalism that’s fi ne with me.” 







Students have the opportunity to get some 
cash back from their costly textbooks and other 
college expenses through the New York Ameri-
can Opportunity Tax Credit, instituted for mid-
dle- and low-income students. 
According to Th e National Association of 
College Stores (NACS), this new law allows eli-
gible students to claim a maximum of $2,500 
for textbooks, course material expenses, tuition 
and fees as a tax deductible on their 2009 and 
2010 tax returns. 
“Saving money in a recession is good for ev-
eryone, especially Baruch students,” said Walter 
Wang, mathematics professor. 
Wang feels that it is important for students 
to become aware of this program since “a good 
life lesson, especially for all of our accounting 
majors, [is] that things change, in this case tax 
laws, and one must keep up with these changes 
to prosper.” 
Th e organization’s website discloses that in 
order to qualify, students must retain adequate 
documentation in order to prove education-
related expenses, including transcripts, course 
descriptions, list of course materials, cancelled 
checks, and receipts. 
According to the IRS website, “a taxpayer 
who pays qualifi ed tuition and related expens-
es and whose federal income tax return has a 
modifi ed adjusted gross income of $80,000 or 
less ($160,000 for joint fi lers) is eligible for cred-
it. A taxpayer whose modifi ed adjusted gross in-
come is greater than $90,000 ($180,000 for joint 
fi lers) cannot benefi t from this credit.” 
“It seems like a lot of work to do,” said Rose 
Ding, a junior majoring in operations manage-
ment who had never heard of the tax before. “If 
you fi le your own taxes, it’s really hard to save 
your receipts and make copies, and you’re not 
even sure if you get [tax credit] or not.” 
Yura Lee, sophomore, majoring in account-
ing expressed similar sentiments. “I think that 
students will benefi t from it,” she said. “Th e only 
thing is that I might necessarily not take advan-
tage of it because I am a Macaulay Honors Stu-
dents, so my books are taken care of by grants 
and scholarships.”
A NACS news release stated,  “Th e American 
Opportunity Tax Credit means real fi nancial 
relief for New York students and families strug-
gling to pay for their education.”
In addition, the NACS explained that this 
credit is diff erent from the previous Hope and 
Lifetime Learning Credits. Th ese two programs 
could only be used to off set tuition and related 
fees. In addition, the American Opportunity Tax 
Credit may be used for the fi rst four years of col-
lege, rather than the fi rst two. Another unique 
feature is that up to $1,000 of the tax credit is 
“refundable” for students and their families 
who do not make enough money to owe federal 
income taxes.
Essentially, they will still qualify for a partial 
refund check. As a result, the NACS estimates 
that this program will help an additional four 
million students that attend college than the 
previous tax credit. 
David Small, a junior majoring in marketing, 
held an optimistic view about the program. “I 
think it would benefi t a lot of Baruch students,” 
he said. “Any tax break on that would be appre-
ciated. I would like more information about the 
program and if I fi nd out I qualify, I would take 
advantage of it.”   
Textbook tax break 101
George Weissman donated the largest cash gift to CUNY. 
NEWMAN LIBRARY
Waldron’s departure discussed
Weissman namesake passes away
Th e excess money is being handled cau-
tiously, Altman said, and only $1 million is be-
ing allocated to various departments such as 
Student Services and Academics. 
“In November, we will see if we can allocate 
more,” he said. 
Th ree principles were stressed by Altman to 
guide the college’s use of funds: clearly identify-
ing what our functions are, reinvesting money to 
build programs and reinvesting money to make 
money. “We’re trying to move money back out 
as we fi nd where it is,” said 
Altman left the podium confi dent that he 
would have the support of the school’s faculty, 
joking that he has been well received for the fi rst 
three weeks so far before stepping down from 
the podium.
Following Altman’s speech, Provost James 
McCarthy revealed that the academic budget 
allowed the appointment of 14 additional lec-
turers, but the appointments are to be fi lled 
with substitutes as there was not enough time 
to appoint a search committee. “Th e positions 
are being fi lled with past staff  and present,” said 
McCarthy.
Vice President for Student Aff airs Dr. Ben 
Corpus rounded out the meeting with positive 
enrollment numbers despite his shrinking bud-
get.
Undergraduate student enrollment settled at 
16,100, falling by 200 since last year as graduate 
student enrollment increased by 160 students. 
GPA also remained the same as last year’s in-
coming class, but SAT scores increased. 
Martell praised Corpus’ eff orts, saying, “Th e 
numbers Corpus put before us coincide with a 
signifi cant cut in scholarships, making students 
harder to obtain.”
“In November, we will see if we can allocate 
more,” he said.
Th ree principles were stressed by Altman to 
guide the college’s use of funds: clearly identify-
ing what our functions are, reinvesting money to 
build programs and reinvesting money to make 
money. “We’re trying to move money back out 
as we fi nd where it is,” said 
Altman left the podium confi dent that he 
would have the support of the school’s faculty, 
joking that he has been well received for the 
fi rst three weeks so far before stepping down 
from the podium.
Following Altman’s speech, Provost James 
McCarthy revealed that the academic budget 
allowed the appointment of 14 additional lec-
turers, but the appointments are to be fi lled 
with substitutes as there was not enough time 
to appoint a search committee. “Th e positions 
are being fi lled with past staff  and present,” said 
McCarthy.
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CUNY professor 
caught in scandal 
BY MICHAEL WURSTHORN
SENIOR STAFF WRITER
A CUNY professor from Med-
gar Evers College was found in the 
midst of one of Albany’s latest Sen-
ate scandals, reported the Daily 
News in August. 
John Flateau, a public adminis-
tration professor making $102,982 
according to SeeTh roughNY.com, 
also raked in $100 per hour as a se-
nior policy advisor. Besides double 
dipping in public money, Flateau 
hired Sen. Pedro Espada’s son as 
his deputy director of intergovern-
mental relations. 
Th e nepotistic appointment 
would have given Espada Jr. a 
$120,000-a-year position, but he 
stepped down before he was added 
to the payroll. 
His departure came on the heels 
of news, broken by the New York 
Post, saying the younger Espada 
was still working at his father’s 
health clinic in the Bronx. Attorney 
General Andrew Cuomo was pre-
pared to launch an investigation, 
but was satisfi ed with the resigna-
tion. 
“We believe the Espadas have 
made a legally correct and appro-
priate decision,” Cuomo told the 
New York Post. 
Flateau, who’s received more 
than $50,000 in his senate post, 
serves as a top aid to Senate Dem-
ocratic Conference leader John 
Sampson and will also be named to 
a three-person panel that approves 
the hiring of staff  and salary raises 
for Senate Democrats. 
“Senator Espada defi nitely 
raised the hiring of his son with 
[Sampson chief of staff ] John Fla-
teau,” said a Senate Democrat in 
a statement to the New York Post. 
“Flateau told people earlier this 
week that Espada called him and 
told him he needed to discuss 
things that he needed as the new 
majority leader.”
Th e report added that Senate 
Democrats shied from hiring the 
younger Espada as his father’s chief 
of staff . Sampson pushed for Fla-
teau to hire him as his own deputy. 
Besides double dipping 
in public money, 
Flateau hired Sen. 
Pedro Espada’s son as 
his deputy director 
of intergovernmental 
relations. 
Besides the hiring of his son, Es-
pada requested more offi  ce space 
and a job for friend Steve Pigeon – 
both of which were granted. 
Flateau’s dual positions are not 
illegal and are common within the 
Senate, according to Senate Demo-
cratic spokesman Austin Shafran.
A Medgar Evers spokesman told 
the Daily News that as of Sept. 2, 
Flateau would be on leave, coincid-
ing with his new role as a member 
of the hiring panel. 
Senate Democrats openly criti-
cized the snafu, with Sen. Neil Bres-
lin saying, “Th is makes me more 
embarrassed and makes the Senate 
look even worse than it has already 
- and that’s hard to imagine.”
EDITORIALS POLITICAL CARTOON
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ILLUSTRATION BY KATIE ALARCON
TEXTBOOK AID NOT 
ENOUGH
Th e beauty and signifi cance of Labor Day has been reduced 
to how much beer and food we can consume in three days. 
While there is a place for such activities, it seems like a crime to 
forget the endless toiling and relentless spirit of the American 
laborer that the fi rst Monday of September has been designated 
to celebrate.
America is said to have been built by sweat and tears, and 
Labor Day was designed so that the people of this country 
can acknowledge the strenuous eff orts of our ancestors, our 
parents and ourselves. It is the strength of our people, and 
the unity of our workforce that has attracted so many people 
over so many years. Labor Day was proposed to recognize the 
millions of otherwise ‘nameless’ workers who had a part in the 
creation of our country, and to provide a venue for celebrating 
what they did.
It would be an error to discount the festival part of Labor 
Day. Rest for body and soul is as important to the tradition 
of Labor Day as the physical achievements of the American 
laborers. Part of the original plan was a day of rest and fun 
for the workers and their families, which certainly included 
grilling, beaches and beer. Nearly everyone could use an extra 
day off  to do perhaps nothing at all.
However, it would certainly serve us well to remember 
why we are enjoying a day of relaxation and what a diffi  cult 
road our ancestors have traveled to bring us to where we are 
today. It’s not a diffi  cult request to ask for a quick pause while 
the cheese is melting on the burgers, or you’re setting up your 
place at the parade, to address the importance of the driving 
force that is behind the building up of the United States, and 
the force that keeps it from falling down. 
In response to “First freshman trip 
approved at USG meeting” article:
How do we organize a recall on this 
student government. Th is is the most 
ludicrous thing I have ever heard of. I 
want a refund of my student activity fee 
if this is what it is going to be wasted on. 
If folks want to go to Philadelphia, get on 
a train and go, don’t take my money.
-An angry sophomore
In response to “First freshman trip 
approved at USG meeting” article:
Basically, there’s also the surplus 
(from last year,) unfortunately students 
paid for activities fee but got no activities 
in the past. Th is year we plan on coming 
up with more opportunities to bring 
students together, thus uniting our 
Baruch community, promoting school 
spirit and the like, because long-term 
wise these experiences will count when 
it comes to the relevant stuff : we will 
be more proud of attending this fi ne 
institution than we already are, and 
the more known our school gets as well 
as developing successful alumni will, 
in a sense, enhance our degrees, and 
ultimately this will benefi t every one 
connected to our school. Th is trip for 
the freshmen, but that doesn’t mean we 
are not working on events and causes 
on behalf of other students as well. As a 
matter of fact it would be really nice for 
those who would like to participate and 
help out, to also join the USG, and one of 
our committees! Please feel free to stop 
by at your convenience for more info. 




In response to “First freshman trip 
approved at USG meeting” article:
Hey USG, don’t come around asking 
for fee increases after you waste my 
money on something only a small 
minority willl benefi t from.
-Your name
In response to “Animal Justice” 
article:
I connect with your sentiments 
wholeheartedly and feel the same way. 
Th ank you Kelly and keep up the great 
work, it makes a diff erence.
- Maria Daines
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Th e CUNY Board of Trustees recently approved the creation 
of a $10 million fund for fi nancial assistance to student which 
includes partial tuition waivers and more fl exible terms on the 
previously off ered Tuition Payment Plan. Th is plan may help to 
alleviate some of the woes that plague students each semester, 
but it doesn’t solve every problem.
Th is plan is presented after waves of complaints fl ooded in 
from students about the rising costs of textbooks, but CUNY’s 
eff orts to provide aid are not enough. 
Chancellor Matthew Goldstein stated in a press release that 
the University would promote the purchasing of books online 
and the buying of used textbook rather than new ones, but 
encouraging us to fi nd cheaper books on our own accord is not 
real assistance, but rather a defl ection of the problem at hand. 
If CUNY wants to help the students, then they should provide 
an actual bookstore where prices could be regulated.
Th e Baruch bookstore, which is privately owned by e-Follet, 
does not currently off er any sort of assistance for students. 
A bookstore that is operated by the college would be more 
motivated and better able to off er discounts as well as payment 
plans for textbooks. Having a store that is part of the CUNY 
system would also help to funnel money back to the University 
itself with the purchasing of non-textbook related school 
expenses.
Th e only solution that Baruch off ers is a chance to remove a 
book from the library with a limited time of two hours. While it 
does give students a chance to get copies, it is still not a feasible 
solution for 15,000 students. 
Perhaps Baruch can work with e-Follet to make prices more 
reasonable for students or to establish a relationship with the 
Registrar’s offi  ce to accommodate the purchasing of text books 
in conjunction with student loans or the Tuition Payment Plan. 
Th ere is no doubt that the solution will not be an easy one, 
but  CUNY has a  responsibility to do more than just hand the 
problem off  to us.
Letter Policy
Th e Ticker welcomes correspondence from all readers. When a submission is made, please include your 
name, graduation year and organization title, if applicable. Letter submissions should not exceed 250 
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A nation’s economic and 
health care securities are closely 
intertwined. For example, General 
Motors and Chrysler went bankrupt 
partly because of the health insurance 
burdens of their employees and 
retirees. Unlike Toyota and Honda 
in the U.S., General Motors, Chrysler 
and Ford are saddled with the cost 
disadvantage of $2,000 per car 
for health insurances. Despite 
Michigan State’s plea for job 
creating investments, Toyota has 
chosen Canada for its engine plants 
because the Canadian government’s 
universal health insurance keeps 
Toyota’s employees healthy 
and Toyota’s production costs 
competitive.
Insurance companies and 
republicans are touting the economic 
nonsense that the unfettered “market 
competition” of private insurance 
companies would solve America’s 
health care insecurity. America’s 
annual per capita spending for 
health care of $7,000 is about 
three times as much as Canada, 
the U.K., France, Germany, Japan 
and other democracies that have 
long embraced their government’s 
universal health insurance. It 
enables the insured to choose their 
doctors and hospitals. 
This social safety net is not 
socialism, but democracy. Th e World 
Health Organization rates America’s 
overall health care quality as 
number 37 in the world, the worst of 
the “rich” nations. About 46 million 
working poor, freelance artists and 
professionals, small businesses 
and start-up entrepreneurs have 
no health insurance. They are 
overburdening emergency rooms 
of not-for-profi t hospitals supported 
by taxpayers, and laid-off  workers 
are losing their employer-based 
health benefi ts.
As an elementary economics 
analysis show, the “free market 
competitive effi  ciency” requires 
suppliers and consumers to possess 
near-perfect and comparative 
information about the prices, costs, 
and quality of products and services 
involved.  Furthermore, the private 
market effi  ciency requires both 
suppliers and consumers to be free 
to “enter” and “exit” the market. 
Both supply and demand of goods 
and services in question must also 
be fl exible with respect to their 
prices. Like education and national 
defense, health care markets do not 
fi t “free market competition.”
Left free to dominate the markets, 
a few monopolistic fi rms emerge 
to abuse their power. Th ey do not 
compete with one another through 
lower prices, improved products and 
services. Instead, they tacitly collude 
with one another to raise their prices 
and debase their products. American 
health insurance companies are 
looking for young cherry-picking, 
healthy and rich customers, are and 
arbitrarily dropping the insured 
for “preexisting conditions” or for 
“major and costly treatment.” To 
maximize their profi ts, insurance 
companies ration their insured’s 
access to health care. While 
many Americans lost their health 
insurances, insurance companies 
saw their profi ts soar 400 percent 
during the Bush era. Th ey are now 
spending tens of millions of dollars 
to oppose President Obama’s 
health care reform.  Th e worst of 
the “Reagan-Bush Tyranny” is re-
emerging to run America again.
Last fall, American voters 
chose President Obama to end 
that tyranny. Encouraged by their 
democratic revolt, the Japanese 
voters just replaced the perennial 
Liberal Democratic Party (LDP) 
regime with the Democratic Party 
(DPJ) regime.  Th e latter’s talking 
point of “Regime Change and No 
to LDP-Bush Tyranny” resonated 
well with them.
Republicans are intent on 
crippling President Obama’s 
presidency. If he succumbs, Japan, 
China, and the world will question 
his leadership, hurting America’s 
ability to work with them for her 




At the beginning of every class, 
it is inevitable to have at least a 
five-minute lecture about the 
importance of attendance and the 
evils of tardiness. Some teachers 
use threats and warnings, and 
others take a more relaxed position. 
However, all teachers cover the 
subject of student tardiness in their 
course introductions. Shouldn’t 
these rules apply to the faculty as 
well?
It is impossible for a teacher to 
maintain authority when enforcing 
a set of rules, sometimes harshly, 
that they themselves do not adhere 
to. Only one week into classes, each 
professor I have has been fi ve or 
more minutes late to each class. 
One did not show at all. A professor 
for one of my summer classes this 
year was late every single day.
Th ese mixed messages only serve 
as a bad example for students. Th e 
people we look to for guidance and 
structure should be more concerned 
with the message they are sending 
to students by showing up late. 
It would seem that neither the 
students’ time nor the teachers’ time 
is important. No student will respect 
a class and its leader if they can’t 
make it there on time, especially 
after threatening students with bad 
marks for tardiness.
Th is kind of behavior is what 
students get reprimanded for. In 
a more professional setting, not 
showing up for or calling to excuse 
yourself from work can entail 
immediate termination. Having a 
college degree means nothing if 
you show up for a job interview fi ve 
minutes late. We are supposed to 
be learning how to function in the 
real world.
Th ese students also paid for a 
service that was not completed. A 
contractor wouldn’t be paid for a 
day they didn’t work and nobody 
would pay for a pizza that wasn’t 
going to be delivered. In the real 
world, this would be inexcusable 
and it would do the students well 
not to learn these traits from their 
teachers. Though that may be 
diffi  cult, considering that we are 
told that these are the people who 
will teach us how to survive and 
thrive in life after school.
Teachers are human just like the 
rest of us. It doesn’t seem correct 
to hold them to a higher standard 
than everyone else. Th ey are just 
as prone to time overlaps and 
the possibility of an emergency 
situation and I sincerely hope that 
my absentee professor hasn’t had 
a serious accident.
Most teachers are lenient toward 
the students in such occurrences 
and the same leniency should be 
shown to them. At the same time, 
repeated tardiness is alarming, 
especially this early in the 
semester.
It takes everyone a little time 
to adjust to a new schedule. We 
must not make hasty conclusions, 
rather we should wait to see how 
everything plays out in the near 
future.
Unfortunately, it will probably 
go unnoticed. Most students are 
glad to have to spend less time 
listening to lectures, but this is not 
what I paid for. I don’t want to put 
my time and energy into a class 
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BY RACHEL HONG
SENIOR STAFF WRITER
Baruch College is home to over 
160 clubs and student organiza-
tions, all of which serve a specifi c 
purpose for the student body. Rang-
ing from sororities and fraternities 
to religious-based organizations 
and organizations that are fi eld- 
or major specifi c, these clubs off er 
students the opportunity to devel-
op their skills and to expand their 
network. For business students 
looking to navigate the overwhelm-
ing variety of choices available to 
them, the following oganizations 
are highly recommended.
ALPFA 
Th e Association of Latino Pro-
fessionals in Finance and Account-
ing (ALPFA) exposes students to a 
wide range of opportunities, such 
as networking events and com-
munity service projects that hone 
communication and leadership 
skills. ALPFA is a two-time winner 
of the “Outstanding Club” award 
from the Undergraduate Student 
Government. ALPFA President 
Juan Adorno said, “You will gain an 
invaluable network of profession-
als through the constant exposure 
to ALPFA professionals and Baruch 
College alumni.” He emphasized 
that the club is open to all stu-
dents.
Ascend 
Ascend was fi rst founded to 
serve the need of Asians in ac-
counting, fi nance, technology, gov-
ernment, academia and the com-
munity. It has expanded to include 
4,500 members from 150 compa-
nies. Membership is open to all, re-
gardless of ethnicity or professional 
background. Ascend has partnered 
with the Big Four accounting fi rms 
to create scholarship and intern-
ship programs that nurture young 
professionals. 
Baruch City Advertising Society
BCAS is an offi  cial college 
chapter of the American Advertis-
ing Federation (AAF), which rep-
resents over 50,000 professionals 
in the advertising industry. BCAS 
aims to provide Baruch students 
with a better understanding of the 
advertising industry and to prepare 
them to become successful young 
professionals through practical ex-
perience. Margaret Sancho, Presi-
dent of BCAS, encouraged students 
of all majors to join because “ad-
vertising is an important sector in 
any company”. 
NABA
Th e National Association of 
Black Accountants, Inc. (NABA) 
has helped over 100,000 members 
pursue their educational and pro-
fessional aspirations in accounting, 
consulting, fi nance and informa-
tion technology. “Open to all stu-
dents and majors, NABA can lift 
you, if you are prepared to climb,” 
said Frantz Guerrier, president of 
NABA’s Baruch Chapter. Th e NABA 
New York Chapter has an upcom-
ing ERSC Pre-Conference Seminar 
at Ernst & Young on Sept 19. Th is 
seminar covers job-seeking tech-
niques and prepares students for 
NABA’s Eastern Region Student 
Conference..
Th e American Marketing Associa-
tion 
AMA is the largest marketing 
association in North America. Its 
members include both marketing 
organizations and individuals in 
marketing business and academ-
ics. AMA members engage them-
selves in networking and training 
workshops. Baruch AMA’s past 
events include corporate presen-
tations by companies like Kaplan 
Th aler Group Ltd. 
Th e Society for Human Resource 
Management
Founded in 1948, the Society 
for Human Resource Management 
is the world’s largest human re-
sources association and has more 
than 250,000 members in over 140 
countries. Its mission is to assist its 
members with their professional 
interests. 
Toastmasters International 
Toastmasters International is 
a nonprofi t organization that has 
nearly 250,000 members in more 
than 12,500 clubs in 106 countries. 
Since its formation in 1924, it has 
helped many participants conquer 
their greatest fear - public speaking. 
Th rough practice, many members 
eventually master their communi-
cation skills and make themselves 
more desirable candidates in re-
cruiters’ eyes.   Members deliver 
speeches and get evaluated based 
on speech value, preparation, orga-
nization and transition.  Feedback 
is constructive and encouraging. 
Th e Wall Street Club
Th e Wall Street Club aims to 
educate students about the fi nan-
cial industry and provides a me-
dium for students to network and 
learn from each other. Meetings are 
held every Friday, where members 
discuss fi nance news, debate fi nan-
cial topics and do weekly overviews 
and examinations of diff erent sec-
tors including banking, technology, 
real estate, airlines/restaurants and 
retail. 
Women In Business
Ever since it was started in 2005, 
the Baruch Collegiate Association 
of Women In Business has cospon-
sored many events with diff erent 
organizations. It has brought cor-
porate presenters like Target, Uni-
lever and PricewaterhouseCoopers 
to Baruch. Th e most well known 
WIB event is the Annual Pearls 
of Wisdom: Women’s Leadership 
Conference. Last year, almost 200 
students and faculty attended the 
event, which was recorded by Lat-
in Television.  Among the guests 
were prominent business lead-
ers and Baruch staff . Some events 
planned for the fall include a Speak 
Up, Speak Out Workshop, Dress for 
Success and Pampering Your Inner 
Beauty Event.
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BUSINESS EDITOR
Th e current recession will prob-
ably be considered a historical 
event. Among the many events that 
have taken place this year, we chose 
10 that we think business students 
should be aware of. Having some 
knowledge of these events can help 
prepare you for upcoming job in-
terviews and understand the busi-
ness environment in which we live.
1. In February 2009, the US Sen-
ate approved a stimulus bill for 
$787 billion proposed by President 
Barack Obama. Its goal was to help 
the economy by increasing spend-
ing on infrastructure, energy-re-
lated projects, education and tax 
breaks throughout the country.
2. Many banks, such as JP Mor-
gan, American Express, Goldman 
Sachs and Morgan Stanley, that 
used the Troubled Asset Relief Pro-
gram (TARP) funds, were able to 
pay back these funds in June. TARP 
was established under the Emer-
gency Economic Stabilization Act. 
Banks like these are showing signs 
of recuperation. Th ey have been 
relatively profi table during the fi rst 
half of the year.
3. In April, the Financial Ac-
counting Standards Board allowed 
companies to ignore the market 
prices of some of their assets. Th is 
measure was helpful since compa-
nies did not have to report further 
losses when marking the assets on 
their balance sheets to market val-
ues. Th e stock market responded 
positively to this news and many 
companies were able to post a prof-
it for the fi rst part of the year, since 
they did not have extreme impair-
ment charges.
4. On March 9, the Dow Jones 
Industrial Average (DJIA), a market 
average index tracking the prices 
of 30 American “blue chip” stocks, 
fell to 6,763, the fi rst time it closed 
below 7,000 since May 1997. Th is 
refl ected the economic condition 
then and the low prices of stocks. 
As of August 27, the Dow gained 
42%, increasing to 9,580. Th e high-
er level indicates the eff ectiveness 
of the $787 billion stimulus pack-
age, confi dence returning to the 
stock market and companies’ bet-
ter results.
5. Under the economic stimulus 
bill passed in February, the US gov-
ernment established the “cash for 
clunkers” program. Th e program 
lasted through August 24, and $2.87 
billion was spent. Individuals re-
ceived up to $4,500 when they trad-
ed in their old car for a new, more 
fuel-effi  cient vehicle. Th is program 
helped boost sales at many car 
dealerships throughout the United 
States and is one of the many ac-
tions the government engaged in to 
stimulate spending.
6. In July, there were 14.5 mil-
lion unemployed people – 9.4 per-
cent. Th ere were 467,000 jobs lost 
in June and 247,000 lost in July. Job 
losses seem to be slowing down, 
and some economists believe this 
is one of the indicators one can use 
to argue that the slump is slowing 
down.
7. Th e consumer confi dence 
index, as measured by Th e Confer-
ence Board, increased from 47.4 in 
July to 54.1 in August. Usually, the 
confi dence index shows how con-
sumers feel about spending in the 
current economic environment. 
Th is index aff ects stock prices, as 
analysts try to predict whether con-
sumers will react as the index indi-
cates.
8. President Barack Obama 
is promoting his health care bill, 
which he argues will assist in de-
creasing insurance costs by about 
$2,500 per person, will techno-
logically help the archival of medi-
cal records and will assist over 45 
million Americans without health 
insurance coverage. For this bill to 
work, the government will have to 
increase spending, which could go 
to diff erent health care companies, 
thereby increasing their value.
9. According to the US Bureau 
of Economic Analysis, real GDP 
(Gross Domestic Product) de-
creased by 1% in the second quar-
ter of 2009. GDP is “the output of 
goods and services produced by 
labor and property in the United 
States.” 
10. Ben Bernanke, current 
chairman of the Federal Reserve 
Bank, has been re-appointed again 
by President Barack Obama to lead 
the country’s central bank in his 
second term. Many have praised 
Bernanke for his unprecedented 
monetary policy and for working 
with other countries to stabilize the 
world economy. Th e Fed, under 
Bernanke, injected liquidity to the 
commercial paper market last year 
by buying hundreds of billions of 
these money market securities, en-
abling companies to gain access to 
short-term funds. In addition, the 
Fed bought 10-year Treasury notes 
to decrease their yields, increasing 
its price and enabling home-own-
ers to refi nance their mortgages, 
since interest rates on mortgages 
are linked to the yield on these 
notes.
Top ten business events in 2009
FACTIVA.COM
The Dow Jones hit its lowest point since 1997 in March, at 6,763; since then it has regained over 42 percent.















Business organizations welcome new members.
ASCENDLEADERSHIP.ORG
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BY THERESA CONWAY AND LISA 
O’CONNOR
ASSOCIATE DIRECTOR, CAREER & INTERNSHIP 
SERVICES AND STARR CDC EVENTS SPECIALIST
Recruiting for the most presti-
gious internships at the Big Four 
(Deloitte, Ernest & Young, KPMG 
and PricewaterhouseCoopers) 
and other name brand account-
ing fi rms is changing, and stu-
dents need to be prepared earli-
er than ever before.  Companies 
have changed their recruiting 
schedules for accounting intern-
ships and will be interviewing 
students in the fall of 2009. Previ-
ously, recruiting occurred in the 
spring. 
In order to maximize your 
chances of landing an intern-
ship, begin to utilize the services 
off ered at the STARR Career De-
velopment Center (2-150 NVC) 
by:
Attending the following work-
shops:
•   Internship Seminar
• Resume Writing & Cover 
Letters 
• Building Your Brand: Th e 
Personal Pitch
•  Basic Interviewing Skills
Have your application mate-
rials reviewed and approved
Master how to eff ectively use 
STARRSearch
Sign up for STARRSearch at 
baruch-csm.symplicity.com/
students, where you can access 
the latest information about 
jobs, internships, corporate pre-
sentations and career events.
Update your profi le to accu-
rately refl ect your current status 
in school.
Practice with Mock Inter-
views
You may sign up for a video-
taped mock interview to practice 
your interviewing skills after you 
have attended an interviewing 
workshop.
Develop business etiquette.
Be the fi rst to hear of exciting 
internship opportunities.
Participate in the upcoming 
accounting special events such 
as Th e Big Four Accounting Pan-
el and Career Forum (Septem-
ber 10, 2009 at 12:30pm-2:30pm 
in NVC 14-220); Corporate Ac-
counting Panel (September 17, 
2009 at 12:30pm-2:30pm in NVC 
14-220); Regional Accounting 
Fair (October 1, 2009 at 12:30pm-
2:30pm in NVC 14-220.)
Stop by the offi  ce TODAY! 





Th e Hispanic Association of Col-
leges and Universities (HACU) was 
on campus Tuesday, Sept. 1 to pro-
mote its paid internship program. 
HACU is based in San Antonio, 
Texas and was established in 1986. 
Although their mission is, “to be 
the champions of Hispanic success 
in higher education,” the program 
is open to non-Hispanics as well.
Th e process starts with an on-
line application. First, your skills 
are matched to a qualifi ed intern-
ship program with a federal agency 
or corporate institution. If you are 
matched, the organization will 
make a decision after an interview.
To be eligible, you must cur-
rently be enrolled in a graduate or 
an undergraduate degree program, 
have a minimum 3.0 GPA, have 
completed your freshman year, and 
be authorized to work in the United 
States.  Most of the internships take 
place in Washington, D.C. and have 
paid salaries, depending on your 
academic status. HACU covers the 
round-trip airfare to the location 
of the internship and handles your 
housing arrangements.  Usually, 
you share housing with three other 
interns.
Lisa Anaya, who represented 
HACU last Tuesday, said “Students 
make it all the way to the interview, 
and then they don’t cross that fi nish 
line.” She has seen many students 
turned away from internships be-
cause of their performance during 
the interview. She recommended 
taking a resume and interviewing 
workshop, to hone your skills in 
this area. 
Anaya also advised students to 
apply early for better chances at an 
internship.  HACU places about 500 
students yearly in companies and 
agencies like Deloitte, Ford Mo-
tor Company, Gap Inc., JPMorgan 
Chase, US Department of Defense, 
and many more.
Th ere are internships available 
year round. Anaya said, “students 
who do this program with HACU, 
have always said that it changes 
their life. It’s a great way to start 
your life in the right direction.” To 
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A HACU representative speaks about internships available to students.
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It was during her years at Nor-
man Th omas High School on Park 
Avenue that Regina Bernard, assis-
tant professor of the Black and His-
panic Studies Department at Ba-
ruch College, describes her worst 
experience. 
“It was awful and it defi ned all 
stereotypes of what it means to be 
colored,” she said. “Identities can 
be formed in a place like a high 
school, especially when you don’t 
fi t in; you’re into books, the ste-
reotype is that [young girls] don’t 
like reading and writing and being 
a ‘nerd’ is not something that’s re-
warded.”
Th ere is where her new book, 
Black and Brown Waves: Th e Cul-
tural Politics of Young Women of 
Color and Feminism, began to write 
itself. 
“It was already written in my 
head,” she said. And incorporating 
her experiences with her students 
in 2004 and 2008 prolonged the 
time it took to produce, until its re-
lease in August. 
Bernard coped with the pres-
sures of high school because her 
family was an integral part of her 
life. Th ey allowed her to be herself 
and embraced who she was. 
“I mention this in the book, 
without a solid foundation at home 
one can become lost among the sea 
of vultures,” said Bernard.
For students who know Profes-
sor Bernard, have taken classes 
with her, or read her essays in vari-
ous anthologies such as What You 
Don’t Know About Schools and 
the Encyclopedia of Contempo-
rary Youth Culture, it’s easy to see 
that her heart still belongs in Hell’s 
Kitchen, where she was born.
Returning home after leaving 
to become educated impacted her 
signifi cantly. 
A chapter in her book, entitled 
“Growing up in the Kitchen” de-
scribes her experiences as a child 
and forms the basis for part of Black 
and Brown Waves.
“Not only is it autobiographi-
cal but also a critical analysis and 
a portrayal of my students and how 
they have detoxed,” said the profes-
sor.
Her lessons allow students to 
cleanse themselves of the stereo-
types affl  icting young people, even-
tually embracing their true selves.
Bernard provides an analysis 
of the oversexualized culture sur-
rounding women of color, and of 
the magazines that they read. 
A chapter in the book discusses 
what young women of color see 
when they look at magazines.
 “Th ey see white, young, blond 
and beautiful girls but what does 
it mean for a young girl of color? 
Does she have to go look to a hip-
hop magazine to fi nd her identity 
there?” 
Of the media, she said: “We al-
low what they produce to accept 
who we are instead of embracing 
our own identity.” 
Courses like Women of Color 
and Nuyorican Identity and Cul-
ture, which she currently teaches 
this semester, has enabled her to 
meet many diff erent types of young 
women and has inspired her in her 
writing. 
“Many books out there don’t 
speak to our experiences, they 
don’t talk about the mixed girl and 
the oversexuality,” she said. 
In her book, she aims to let 
young women and men know 
that there are people who do care 
enough to help break down stereo-
types and help them achieve their 
goals, and to make one feel apart of 
feminist traditions in some ways.
On August 28, Blue Stockings 
book store hosted Bernard’s fi rst 
book reading, which she described 
as incredibly exciting. 
“Th e place was jam-packed…
many [of the antendees] were my 
students and grad students who I 
didn’t see since 2002,” she said. 
So far, the reception of Black 
and Brown Waves has 
been nothing 
but positive. 
“ S o m e 
people said it 
has spoken di-
rectly to them, 
brought them 
to tears, brought 
laughter to their 
heart and gave 
them exactly what 
they have been 
waiting for,” she 




dedicated to her 
work, so much so that 
she said her students sometimes 
worry about her, but she has a mes-
sage for them.
“I’d like them to know that I do 
have a life,” she said. 
“What they do inspires me to 
be the professor that I am. Without 
them I couldn’t be the teacher that 
I am and I give hard work because 
they inspire it.” 
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Regina Bernard’s book can be found at Barnes and Noble and Amazon.com 
Baruch Alum- 
nus creates his own 
job search site 
BY BRITT YU
COPY EDITOR
Baruch College’s STARR database, Career-
builders.com, and Monster.com, are some 
of the sites people use as they go through a 
daunting job search. With the competition 
for employment toughening up even more 
because of the recession, and the unemploy-
ment rate jumping to its highest level since 
June 1983, according to the Wall Street Jour-
nal, it doesn’t hurt  to have a lot of job search 
websites and databases to choose from. Now, 
a Baruch alumnus is adding one more web-
site to the long list of places job seekers can 
go check out.
Graduated in December 2005 with a 
bachelor’s degree in journalism and now liv-
ing in Los Angeles, Leo Shvartsman created 
Jobmound.com. 
After his own experiences in job search-
ing, he made a spreadsheet of all the com-
panies he was interested in working for and 
since his girlfriend and her brother were also 
looking for employment, he passed the docu-
ment to them. It was then he realized his idea 
could be expanded .
What makes Jobmound.com stand out is 
that Stvartsman fi nds the listings himself. 
“Th e research is defi nitely an important 
part of the site,” he said in a phone interview.
However, there’s more than just listing 
employers. Besides a link to the company’s 
careers page or application, a listing on Job-
mound.com also includes a brief profi le of 
the company and indicates whether they are 
currently hiring. At the side of the profi le are 
links to other places such as the company’s 
Google Finance page or the company’s Wiki-
pedia page that users can check out if they 
want to learn more about their potential em-
ployer. Stvartsman calls this approach “a key 
feature,” to his website.
“Th e goal is to simplify the job searching 
process,” he said.
Pulling links of other websites and putting 
them in one database is not a new idea. Th e 
former Queens resident addressed that issue 
by pointing out that it is Jobmound.com’s 
presentation of the information that makes 
it diff erent from other job listing search en-
gines such as Indeed.com. He also explained 
that unlike his website, other sites may not 
directly link to information about the com-
pany, sometimes there are third parties in-
volved and in the case of sites such as Craig-
slist.com, anyone can post a job listing.
“You wouldn’t know who you’ll be work-
ing for,” Shvartsman said.
He added that he was not condemning the 
other websites and that they are all useful in 
their own ways but Jobmound.com is meant 
to give job seekers “another option.”
It is not surprising that only a few people 
have heard of Shvartsman’s website. He had 
the idea only in March and registered the do-
main name in April. For now, there are a few 
regular users and many of the companies he 
has listed so far only have the direct links to 
their websites. While he also does freelance 
work in journalism, Shvartsman himself adds 
website content, which takes up much of his 
time.
“It’s 20 entries an hour if you’ve had three 
cups of coff ee,” he told the Queens Tribune in 
a July interview.
Compared to other job listings sites, Sh-
vartsman’s collection is small. So far, there 
are only fi ve categories and the biggest cate-
gory, hospitals, has 255 listings. However, he 
has certain types of openings he posts.
“I’ve posted jobs that people might not 
think to fi nd. You’d have to think to search for 
it to fi nd it,” he said in the Queens Tribune.
Aside from putting job openings from big 
companies such as Citigroup and Dunkin’ 
Donuts, a category is devoted to employ-
ment in sports organizations and there are 
job openings for smaller businesses like 99-
cent stores.
While  he says that a lot more work and ef-
fort needs to be put into Jobmound.com, Sh-
vartsman is optimistic about the future and 
believes it is “going exactly on schedule.”
Aside from expanding Jobmound.com’s 
collection, he hopes to get more funding and 
revenue, enabling the website to get more 
hits.
“It’s just a project,” he said. “It’s a project 
that I hope has potential. It’s something I 
hope job hunters fi nd useful.”
SPECIAL TO THE TICKER
After helping  his girlfriend in a  job search, Shvartsman created his own job site.
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ARTS EDITOR
After a season of fi lms featuring high-pro-
fi le actors, wizards and gravity defying army 
men, the documentary fi lm is a welcome 
change of pace. Two of the best documen-
taries showing right now are “It Might Get 
Loud” and “Th e September Issue.”
“It Might Get Loud,” directed by Davis 
Guggenheim, is the story of the myth and leg-
end of the guitar in rock music, told through 
the personal musical journeys of three rock 
legends – Led Zeppelin’s Jimmy Page, U2’s 
the Edge and Th e White Stripes/Th e Racon-
teurs/Th e Dead Weather triple threat, Jack 
White.
Th e expected interview and archival foot-
age are used here, along with a less tradi-
tional meeting between the three artists on a 
soundstage fi lled with high-tech equipment 
and three chairs, where they trade both sto-
ries and riff s.
Each of the artists speak about their mu-
sical roots, all reminiscing about how they 
fell in love with music and more specifi cally, 
with the guitar. 
Page came up playing in skiffl  e bands, a 
type of folk music infl uenced by jazz and 
blues. Once he had moved on to the Yard-
birds and then Led Zeppelin, Page became a 
founder of using guitar amplifi cation when it 
reached it’s full fruition. 
Edge, the most modest artist of the three, 
grew up in Dublin in the 1970s, which had an 
extreme impact on his relationship with mu-
sic. Edge discovered a love for making music 
when he discovered punk, using the pared 
down style as an antitode to both the arena 
rock that was taking over the decade and the 
political struggle in Ireland.
White stands out as a the most eloquent 
of the three, reminding viewers that he is, in 
fact, both a guitarist and front man. While 
the other two men prefer to talk with their 
guitars, White opens up the most about his 
trafi tionalist personality, chaffi  ng with digital 
innovations and embracing a simplistic mu-
sical style. White’s portion of the documen-
tary often features a little boy named Jack, 
who White teaches and talks music with. 
Th e symbolic act of teaching his younger self 
what he has learned about music removes 
the viewer from reality and puts them into 
White’s mind.
Th e most resonant moments of the fi lm 
come when the group is together. Witnessing 
Page, Edge and White talk about music and 
the guitar seems like a transcendent experi-
ence -- witnessing living legends in their ele-
ment. 
One of the best scenes in the fi lm comes 
at the very end, as the men create their own 
rendition of Th e Band’s “Th e Weight,” reaf-
fi rming the lasting power of rock n’ roll.
Music is the not the only subject getting the 
documentary treatment this season. Fashion 
is also being explored through the lense of 
“Th e September Issue” which attempts to get 
behind the icy exterior of mysterious and ex-
tremely infl uential Editor-in-Chief of Vogue 
magazine, Anna Wintour. 
Director R.J Cutler focuses in specifi cally 
on the production of the September issue of 
2007 – the most important issue of Vogue for 
the entire year the fi lm opens the curtain on 
what it takes to put together the more than 
800 page issue, observing Wintour as she 
meets with top-notch photographers and de-
signers (at one point telling Oscar de la Renta 
not to put one of his dresses in his show be-
cause it was boring), all the while remaining 
almost uncomfortably direct and insensitve.
Everything from Wintour’s trip to Europe 
runway shows, the legendary Vogue closet 
and the Conde Nast offi  ces in Manhattan are 
shown here-- giving fashionplates and fi lm 
fans alike the chance to see the real life ver-
sion of ‘Th e Devil Wears Prada.”
 One of the biggest focuses of the fi lm is 
the staff ’s struggle to produce a cover (featur-
ing movie star Sienna Miller) that Wintour 
would approve, calling Miller”s hair “lacklus-
ter” and saying she was far too “toothy,” even 
pointing out some visible fi llings.
Wintour as Editor-in-Chief is the main 
focus here, but Wintour as a woman and 
a mother are also given some screen time. 
While it seems that Wintour and her daugh-
ter, Katherine “Bee” Shaff er, have an amiable 
relationship, there is some animosity when 
Shaff er maintains that she will not be going 
into fashion as her mother wishes, but rather 
intends to pursue law.
Some of the stand out and even poignant 
moments in the fi lm come from the maga-
zine’s Creative Director Grace Coddington. 
Coddington, a former model, represents an 
entirely diff erent viewpoint from Wintour as 
she fi ercely advocates for bold styling and 
creative spreads.
Coddington is painted as the “good” to 
Wintour’s “evil,” especially in scenes where 
she sticks up for the little guy, telling a Vogue 
employee not to let Wintour intimidate him 
in meetings and going against Wintour’s 
wishes to retouch a photograph featuring 
one of the documentary’s cameramen be-
cause he needed “to go to the gym.”
What “Th e September Issue” succeeds 
in bringing to the forefront is what fashion 
is often perceived to be, represented by the 
commerce concerned Wintour, versus what 
fashion can mean, represented by the cre-
ative and realistic Coddington. For those who 
believe fashion is merely Wintour’s philoso-
phy, this fi lm may be the perfect opportunity 
to embrace another view.
“Taking Woodstock” is a nostalgic trip
SEPTEMBER 8, 2009
Arts
THE TICKER ARTS & ENTERTAINMENT l PAGE 15
BY HASSAN NOVOA
CONTRIBUTING WRITER
Th e mere mention of Woodstock 
can stir up many thoughts — from 
1960s counterculture to the explo-
sion of youth music and sexual 
freedom. Unfortunately, Ang Lee’s 
“Taking Woodstock” counters the 
expectations that viewers would 
have of a world-class director ex-
ploring such a signifi cant event. 
Lee delivers an amusing light 
comedy about a real-life person 
who inadvertently helped the icon-
ic festival take place. Based on the 
memoirs of Elliot Tiber, the fi lm 
isn’t so much about Woodstock as 
it is about behind-the-scenes ac-
tion at Woodstock.
Elliot Tiber (Demetri Martin) 
is a closeted, struggling interior 
designer who learns that a neigh-
boring town has denied a permit 
for a large concert. As president of 
Bethel’s Chamber of Commerce he 
uses, or rather, abuses, his authority 
to bring the concert to White Lake 
(contrary to popular belief, Wood-
stock didn’t actually take place in 
Woodstock). 
Th e master plan is to get rent-
ers for the El Monaco Motel run by 
his parents (Henry Goodman and 
Imelda Staunton). He actually gets 
more tenants than he ever hoped 
for — hundreds more.
But fi rst “Mr. Mellow Music Pro-
ducer” Michael Lang (Jonathan 
Groff ) touches down in a helicop-
ter and a battalion of construction 
crews, attorneys, and event orga-
nizers infi ltrate the sleepy Catskills 
town. 
Comic fi gures include a theater 
troupe leader (Dan Fogler) whose 
untalented actors disrobe when-
ever possible, a neighboring farmer 
(Eugene Levy) who negotiates a 
crafty deal for his cow pasture, and 
a cross-dressing ex-Marine (Liev 
Schreiber) who is hired as security 
after a local mob threat.  
Seemingly chaotic, the plot 
does little to encapsulate the mad-
ness of Woodstock, in that it’s much 
too calm. Th e viewers are exposed 
to the crowds and the size of the 
event, but it still doesn’t convince 
you that it is the actual event. Th e 
fi lm does well in capturing the 
size of Woodstock with its crowds, 
vehicles and merrymaking, but it 
doesn’t convince you that this is a 
transformative event. Th e subplots 
are too numerous to really get in-
volved in. 
Th e acting was decent, but all 
over the place. Martin plays a con-
vincing but sometimes mopey hero 
who needs to punch up his per-
sonality. While a great comic, he 
doesn’t do as good a job as an ac-
tor. Staunton and Goodman do a 
great job playing the overbearing, 
menacing parents. 
Th e most convincing and amus-
ing actor was Shreiber —though his 
is a minor role, he shines through 
the most. After all, who doesn’t like 
a scruff y, mannish cross-dresser? 
Th e fi lm lacks any real villains, bar-
ring disorganized mobsters, locals 
and rednecks who fear hippie ban-
dits and cow molestation. 
Th is is not a musically cen-
tered fi lm. It gives us a glimpse of 
three days of 500,000 wet, muddy, 
drugged-up concert goers sans mu-
sic. Although it is somewhat disap-
pointing, you do get a thoughtful, 
playful, amusing fi lm about what 
happened backstage at one of the 
‘60s great happenings. 
Lee’s directorial work here is, 
as usual, excellent. In scenes of the 
promoters setting up 
the stage and of 
the “freaks” drop-
ping in on the tiny 
Catskills town, 
he uses the same 





in the acid-trip 









chedelics can’t make up for the 
fi lm’s major omission: the music. 
Th ere is no Hendrix or Joplin and 
no restaging of sets by Santana or 
Jeff erson Aeroplane. Like most of 
the people who attended, the best 
we get are snips of music in the dis-
tance — if even that.
Documentaries take over the season
DOCSTHATROCK.WORDPRESS.COM
ACESHOWBIZ.COM
Demetri Martin and Liv Shreiber give memorable performances in “Taking Woodstock”.
HAUTEMIMI.COM
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Heap’s new album ellipses previous success 
BY ANWAR WINTER
CONTRUBUTING WRITER
After four long years of specula-
tion and fan anticipation, Imogen 
Heap released her latest album, 
“Ellipse,” on August 25. She re-
ceived many great reviews on her 
last album “Speak for Yourself,” 
and several of her songs from that 
album were featured in popular 
soundtracks, like that of Th e O.C 
and Th e Last Kiss Original Motion 
Picture Soundtrack. 
Th is latest album is well worth 
the wait and deserves much critical 
acclaim. It is by far the most eclec-
tic piece of work that Heap has pro-
duced and augurs much success 
for her future as an artist.  
Despite its simplistic beats, 
much could be said about Heap’s 
displayed eccentricity. “Between 
Sheets,” one of the standout tracks 
on the album, masterfully fuses ele-
ments of New Age and Celtic music 
together with a bubbly electronic 
feel, which suggests a state of bliss. 
Th e lines, “You and me between 
the sheets/ It just doesn’t get bet-
ter than this/Th e many windswept 
yellow stickies of my mind/Are 
the molten emotional front line/I 
couldn’t care less I’m transfi xed in 
this absolute bliss” are beautiful 
and eloquent, and invoke a sense 
of mystery.
Interwoven into every note of 
her music is enough passion for the 
listener to come away with the feel-
ing that he or she has just experi-
enced a new world of music. Heap’s 
diverse musical background helps 
her draw from many diff erent mu-
sical infl uences to create wonderful 
works of art with each song.
Like Santi Gold and M.I.A, two of 
her contemporaries, Heap pushes 
the envelope by giving the listener 
a repertoire of diff erent sounds and 
verbal imagery, evoking rich, lilting 
and intoxicating imagery.
Another track on the album, 
titled “Earth,” makes an eco-
logical statement. Heap sings, “I 
caught fi rst glimmers/In hides and 
skins/Look who’s all grown up/
Black swanning about the solar 
winds/You’re gonna lose it all/And 
fi nd yourself on your knees/So, get 
a grip and you might/Flow, reverse 
the great, slow bleed.”
Here, Heap conjures thought-
provoking images and a powerful 
message – the Earth is abused, and 
we can only reap what we invest 
into it. She goes beyond the scope 
of the Earth, however, saying that 
what we invest in ourselves is all we 
can expect to get out of life.
Th ose who prefer a certain 
amount of variety and change from 
album to album will be fully satis-
fi ed with “Ellipse,” as Heap has 
grown musically from her last al-
bum. Her varied subject matter and 
unique musical style encourages 
listeners to entertain new ways of 
thinking and listening to music.
Imogen Heap’s is a new breed of 
artist, which is sure to inspire many 
musicians to come. Her eccentric-
ity and unique sound makes listen-
ing to her worthwhile, as her style 
is not the ex-
pected cookie-






cated areas of 
love, life and 
h a p p i n e s s . 
You can check 




the songs on 
iTunes - you’re sure to come away 
with a breathtaking experience.
BY RICHARD YEE
CONTRIBUTING EDITOR
Quentin Tarantino has done it 
again with his latest fi lm “Inglouri-
ous Basterds,” which was released 
on Friday, Aug. 21. Th e director of 
movies like Kill Bill and the cult clas-
sic Pulp Fiction, Tarantino clearly 
has another hit on his hands.
At fi rst glance, the trailer for the 
fi lm makes it seem like a simple, 
bloody action movie. However, 
Tarantino does a nice job of blend-
ing the violence with a structured 
and suspenseful dialogue. While 
the movie is by no means histori-
cally accurate, it is loosely based on 
some true events.
Th e fi lm, which is told in fi ve 
chapters, opens on a farm where 
Colonel Hans (Christopher Waltz), 
also known as “Th e Jew Hunter,” 
is interrogating a French farmer 
whom Hans suspects of hiding a 
Jewish family. 
Th is leads to one of the most 
intense moments in the fi lm. Col. 
Hans eventually fi nds the family 
and burns the farm, but not with-
out one girl escaping his grasp. 
Waltz, who is virtually unknown in 
the states, does a great job of being 
the ruthless, terrible Colonel.
Later on we meet Lt. Aldo Raine 
(Brad Pitt) who is the leader of the 
“Basterds.” Pitt might go over the 
top with his accent, but his over-
acting can be extremely amusing 
— Pitt is what makes this fi lm work. 
His more serious moments are 
balanced with perfect funny one-
liners. 
For a fi lm whose press was so 
driven by Brad Pitt’s star power, he 
only appears in one quarter of the 
movie. However, when Pitt does 
appear, he steals the scene. Taranti-
no has got it right when it comes to 
Pitt’s involvement. Sometimes, less 
is more. Th is allows co-stars like 
Christopher Waltz to really shine. 
Waltz is already a speculated nomi-
nee for this year’s Oscars. 
Th ere is also a cameo from Mike 
Myers as General Ed Fenech, which 
is very enjoyable. Meyers shows off  
his acting chops and proves to ev-
eryone that he is more than just a 
comedic actor. Meyers also injects 
life into the fi lm just when things 
seem to be stalling. 





best work, it 
will certainly 
be a part of 
his great-
est hits. Th e 
theme here, 
like in many 
of Tarantino’s 
fi lms, focuses 
on revenge 





the plotline by 
forcing the au-
dience to almost 
feel bad for the 
Nazis, until they are then reminded 
of their brutal legacy. 
Tarantino has a knack for making 
memorable characters and in this 
fi lm they are raw, emotional, fright-
ening, funny and realistic. Much of 
the fi lm is based on strong written 
dialog, although some of the scenes 
can be excruciatingly long. Th e fi lm 
itself is 2 ½ hours long. 
“Inglourious Basterds” is an-
other step in Tarantino’s long and 
prosperous career. As long as he 
keeps making fi lms like this, view-
ers will always want to fl ock to the 
theater to enjoy them. 
Tarantino’s “Basterds” are glorious
IMOGENHEAP.COM
Imogen Heap’s new album “Ellipse” evolves her music while staying true to her unique style.
CELEBRITYWONDER.COM
Brad Pitt steals many scenes in “Inglorious Basterds” as the extremely amusing Lt. Aldo Raine.




Researchers at the University 
of Haifa in Israel have developed 
a computer program that can 
distinguish between truthful 
and deceptive statements using 
an individual’s handwriting 
characteristics. 
Th e program, which was devel-
oped by Gil Luria and Sara Rosen-
blum, could potentially replace the 
polygraph. According to the study, 
handwriting characteristics are 
immensely diffi  cult to control be-
cause they are an unconscious and 
distinct aspect of every individual. 
Luria and Rosenblum asked 
subjects to write on a computer 
tablet and used the program to 
measure the physical properties of 
the subject’s handwriting. 
Th e program measures charac-
teristics like the duration of time 
that the pen is on the paper versus 
in the air, the length, height and 
width of each writing stroke, and 
the pressure applied to the tablet 
by the writer through the pen. Th e 
researchers found that these char-
acteristics diff ered between test 
subject’s truthful and deceptive 
sentences.
Since the ’30s, the most widely 
used lie detection device has been 
the polygraph. Th e polygraph is a 
device that measures an individ-
ual’s physiological responses to a 
verbal questioning session. Th ese 
include blood pressure, heart rate, 
respiration, breathing rhythms, 
body temperature and skin con-
ductivity (palm sweatiness). Th e 
device is used in both private and 
public sectors to verify that a per-
son is telling the truth. 
Th e FBI uses the polygraph 
when selecting potential appli-
cants, and certain private citizens 
employ polygraph specialists to de-
termine or verify things like a part-
ner’s infi delity. 
Although this device is used in 
many countries, it is inaccurate and 
unreliable. A very calm, relaxed liar 
could beat the polygraph, while 
a very nervous person telling the 
truth could be labeled as a liar.
Th is new method is less intru-
sive than the verbally based poly-
graph and has the potential to be-
come a more accurate technique. 
Results from polygraph tests are 
only admissible in 19 states’ court-
rooms because they are extremely 
unreliable. 
Luria and Rosenbaum’s meth-
od, however, promises to be ac-
curate enough to be considered as 
evidence in a courtroom.
Handwriting hidden messages




A recent study reports that elec-
tronic book readers such as the 
Amazon Kindle are greener than 
physical books.
Th e Cleantech Group research 
company drew on existing studies 
from sources like Discovery Maga-
zine and determined that carbon 
dioxide emissions from electronic 
books are signifi cantly lower than 
carbon emissions from physi-
cal books. Carbon dioxide (CO
2
), 
a greenhouse gas that traps heat 
along Earth’s surface, has increased 
26 percent since 1750. 
Whereas three e-books every 
month for four years produced 
only 168 kilograms of CO
2
, three 
physical books every month for a 






ted during the manufacturing and 
distribution of the e-book reader. 
E-books can be purchased online 
and be sent directly to the device. 
In contrast, each physical book 
emits CO
2
 during production and 
transportation. 
According to the study, even 
e-book users who do not read 
many e-books help the environ-
ment. Emma Ritch, the author of 
the Cleantech Group study, wrote, 
“Less frequent readers attracted by 
decreasing prices can break even at 
22.5 books over the lifetime of the 
device.” 
Th e study projects that by 2012, 
when sales of e-book readers are 
predicted to increase 300 percent, 
approximately 5.27 billion kilo-
grams of CO
2 
 will be prevented by 
purchases e-book readers.
Critics are quick to point out that 
the study only examined CO
2 
emis-
sions of the Amazon Kindle. Most 
consumer electronics, including 
the Kindle, contain toxic materials 
in its circuits. 
However, Amazon’s main com-
petitor, Sony, boasts that their 
product, the Reader Digital Book, 
is completely free of any toxic ma-
terials such as polyvinyl chloride. 
PVC is a plastic that can leech out 
compounds that mimic human 
hormones. 
Furthermore, dioxins, which are 
linked to immune system suppres-
sion and various types of cancer, 
are produced during incineration 
of PVC.
Widespread adoption of e-book 
readers is key to decreasing carbon 
emissions from physical books. Ac-
cording to an August 2009 piece in 
Th e New York Times, an analyst with 
Forrester Research named Sarah 
Rotman Epps noted that e-book 
readers will not have a positive 
impact in the environment unless 
publishers print fewer books when 
e-book sales increase dramatically. 
Currently, sales of e-books in the 
fi rst quarter of 2009 totaled only 1.6 
percent of the $24.3 billion publish-
ing industry revenue.
Adoption of e-book readers will 
also reduce the need for logging. 
According to Cleantech’s study, the 
U.S. book and newspaper indus-
tries harvested more than 125 mil-
lion trees in 2008.
Princeton University and fi ve 
other colleges in the United States 
have begun to make textbooks 
available on the Kindle for stu-
dents. In a New York Times article, 
a college representative said, “sus-
tainability is the driving force be-
hind Princeton using the Kindle.” 
Princeton is using the Kindle DX, 
an e-book reader with a plentiful 
9.7-inch screen that Amazon hopes 
will appeal to students.
Of course, there are other ways 
to cut down on pollution. Instead 
of purchasing new books for every 
class, borrow books from libraries 
and buy used books to reduce one’s 
carbon footprint. 
Furthermore, smartphones like 
the iPhone off er e-book reader ap-
plications from various companies 
like Barnes & Noble and Amazon. 
While these devices lack the large 
high contrast screens of dedicated 
e-book readers like the Kindle, it 
often works for short sessions of 
reading.






Every day, more than 120 mil-
lion users log onto social network-
ing site Facebook.com. Next time 
you need to promote a club, prod-
uct, or service, use Facebook’s ad-
vertising services to quickly reach 
the widest audience possible.
Th ere are two two pricing mod-
els. A Facebook advertiser can 
choose between a “Cost Per 1000 
Impressions” model or a “Pay-per-
click” model. With the fi rst model, 
the advertiser pays for every thou-
sand times the ad appears next to 
someone’s profi le. With the pay-
per-click model, advertisers pay 
Facebook every time a user actually 
clicks on the ad. 
Each model has its advantages. 
If you are looking to strengthen a 
brand’s recog-
nition or logo, 
I suggest that 
you use the fi rst 
model. On the 
other hand, if 
you are recruit-
ing offi  cers for 
a club, I sug-
gest that you use 
the pay-per-click 
model.
Go to facebook.com/advertising 
and click “Create an Ad.” You must 
have a Facebook account.
Design your advertisement
Figure out what your ad will 
look like and what happens when 
its clicked. Create a title of 25 char-
acters and an ad description that is 
135 characters or less. You can in-
clude a picture too.
Target your ad
Choose things like keywords, 
networks, gender, interests, music, 
and relationship statuses that are in 
profi les you wish to target. Regular 
Facebook users fi ll out their person-
al information section voluntarily 
to make their profi les more unique. 
You can choose a combination of 
things to fi nd the exact audience 
for your advertisement.
Pricing
Create a maximum bid for the 
advertisement method you choose 
(cost per 1000 impressions or per 
click) and the maximum amount 
of advertising dollars you want to 
spend each day of your campaign. 
Facebook’s ad system determines 
the value of your demographic (i.e. 
how many want to advertise to your 
exact target audience) and auctions 
off  the ad space to the high bid-
der. Broader audiences have more 
people to target, broader ads will 
require a higher bid. Fortunately 
the auction format also allows your 
ads to display at less than the maxi-
mum bid.
Review
Review your ad for any mistakes 
and submit it to Facebook so they 
can review your ad for obscene or 
illegal content.
Lastly, you can track how well 
your Facebook ads perform. Every 
advertisement you post allows you 
to see how many impressions were 
made and how many times it was 
clicked.
Please send your comments, feed-




Researchers have developed a program  that analyzes handwriting samples to determine the sincerity of a written statement.




Th e art of baking generally is a very fruit-
ful experience, and the art of baking cakes is 
no diff erent. 
One of the sweet things about the begin-
ning a new semester is all the bake sales that 
take place on campus to raise money for 
non-profi t organizations and clubs around 
Baruch. Bake sales are a great way to make 
money for a good cause because most peo-
ple love cake. It’s just one of those foods that 
make people happy. 
Th e thought of even baking can be in-
timidating, especially the designing of a cake. 
However, for those interested in the art of 
baking and turning it into a fun and profi t-
able venture for your club or organization, it 
does not have to be so intimidating. 
If the following steps are implemented, 
a bake sale can turn out very successful, 
whether the recipes are simple or complex.  
Part of the cake designing process is the 
crowning and fi lling - they add fl avor and 
beauty to your cake. Th ere are many types of 
frosting to pick from. 
Th e most popular among cake lovers are 
usually plain white cake frosting, chocolate 
frosting and frosting with designs for specifi c 
occasions, such as a wedding. Butter cream 
frosting is one of many diff erent types of 
frostings. It is uncooked and easy to make by 
creaming butter, sifting confectioners, sugar 
and some liquid like milk, cream or fruit 
juice. Th e soft, creamy consistency spreads 
easily. 
Keep in mind, cakes  that are decorated are 
usually not the tastiest cakes ,and for a good 
reason. More often than not these cakes are 
made to be stable enough  to hold  
While some elements may vary, such as 
design theme or the type of fondant, frosting 
or gum paste, the cake itself  is often plain 
sponge cake or pound cake with cream fi lling 
to hold all the cake layers together. 
If  baking cake becomes a serious hobby 
or profession, cake baking and decoration 
evolves and goes beyond writing a name on 
a cake. Soon, new steps and skills emerge 
including: preparing a cake pan for baking, 
knowing how to identify when the cake is ac-
tually done and fi lling and icing the cake.  
A delicious piece of cake is something we 
can all enjoy. Hopefully from now on when-
ever there is a bake sale on campus we may 
all more greatly appreciate the time and ef-
fort put into the preparation of these amaz-
ing goodies.
We can motivate our bakers to go the extra 
mile, satisfying our sweet tooth while benefi t-
ing various campus causes.  
Creative cakes easy to bake
Versace legend still lives on
Lifestyles




In the fashion world, Versace is 
a big name. Th e Italian brand was 
created by Gianni Versace and has 
a great family history.   
Th e brand is known for its sexy, 
curve-hugging gowns, made popu-
lar by many celebrities and runway 
shows, according to style.com.  
Gianni Versace was born in De-
cember 1946 in Reggio Calabria, It-
aly. He came from a family of three 
children, including brother Santo 
and sister Donatella.  
As a child, he had an interest in 
fashion from the start. He was an 
apprentice at his mother’s dress-
making business. Trips to Paris and 
London for patterns exposed him 
to the secrets of dressmaking and 
design. 
After learning from his mother, 
he became a freelancer. He created 
collections for top Italian fashion 
houses such as Genny and Valen-
tino.  
In 1978, Gianni fi nally founded 
his own company with his siblings. 
His brother Santo was CEO and his 
sister Donatella was designer and 
vice-president, according to ny-
times.com.  
As a designer, Gianni challenged 
the boundaries of fashion. His style 
consisted of distinctive cuts, vi-
brant prints and unconventional 
materials. Embodying sex appeal, 
his collections showcase many 
bright colors, creating the brand’s 
signature style.  
Versace considered himself a 
tailor rather than a designer, be-
cause he knew how to cut and 
sew clothing. He would try on the 
clothes he made for the men’s col-
lection, while Donatella would try 
on the female ones. 
Th e Versace look is young, ag-
gressive and sexy. Gianni paid close 
attention to the female body so 
he could make it look the best. He 
was among the fi rst to bring back 
the mini skirt as well as  a beaded 
bustier for night.  
When designing, Gianni gave 
a vague sketch of his idea. His as-
sistants were responsible for trans-
forming them into wearable de-
signs.  
His prints focused on historical 
derivation and classical sculpture. 
Th e signature Versace logo is a 
snake-entwined head of Medusa. 
His clothing catered to the 
wealthy, which enhanced his repu-
tation. Pop stars such as Elton John, 
Elizabeth Hurley and Princess Di-
ana wore his clothing. In less than 
10 years, Gianni built an empire 
worth $807 million states biogra-
phy.com. 
Gianni’s 25-year career was at 
a peak. He started to expand the 
company and added clothing for 
men, women and children, as well 
as accessories such as handbags 
and perfume.  
In 1993, he was diagnosed with 
a rare inner ear cancer. He won 
the battle and began to pass on 
the business responsibilities to his 
family.  
On July 15, 1997, the fashion 
world lost an important designer, 
Gianni Versace. After return-
ing from a morning 
walk, he was 
shot by serial 
killer Andrew 
Cunanan.  
In his will, 
Gianni left 50 
percent of the 
company to his 
niece Allegra, who 
was only 11 at the 
time. He left 20 per-
cent for Donatella 
and 30 percent for 
Santo.  
After her brother’s 
d e a t h , Donatella struggled with 
drug addiction, but cleaned up and 
triumphed on the runway.  She 
has refl ected both the spirit and 
designs of the brand, as well as Gi-
anni’s personality. 
The late great Gianni Versace (December 2, 1946 – July 15, 1997).
SWOTTI.COM
ASIANBOOKIE.COM
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Baby Bearcats look to bounce back
BY JOHN NTZELVES
CONTRIBUTING WRITER
Th e Baruch women’s volleyball 
team started off  their 2009 season 
with a three set loss to the Colo-
nials of Western Connecticut State 
University, 25-13, 25-19, 25-12, last 
Tuesday in Danbury, Connecticut. 
Being a non-conference game, it 
does not mean much to the CUNY 
Conference standings, but it does 
take a hit on their overall record 
which can in the long run mean 
a diff erence between ending the 
season early or making the playoff s 
and fi ghting for a championship.
Allison Gunther, who is going 
into her fourth year as head coach 
of the team, took a very positive ap-
proach on the tough opening loss. 
“I guess if you want to look at a 
positive it showed us what we need 
to work on,” said Gunther. “We had 
a really good practice yesterday, we 
know exactly what we need to im-
prove on going into the [upcoming 
games] for sure.”
Although the fi nal score was 
not exactly what the Bearcats were 
looking for, there were many posi-
tives to take away from the game. 
Posey Wilson had a career-high 
27 kills and freshman Melinda San-
tiago racked up 15 assists in her fi rst 
ever college game. 
Strong play from Wilson and 
Santiago as well as help from the 
other players will be needed this 
Labor Day weekend if the Bearcats 
want to make a splash in their up-
coming tournament.
Th e Philadelphia Biblical In-
vitational, which for the Bearcats 
begins on Saturday against the 
hosts Philadelphia Biblical Univer-
sity, bright and early at 8:30 am fea-
tures a wide variety of competition, 
showcasing teams from New York, 
New Jersey and Philadelphia.
Gunther has confi dence that 
her team can make a major run in 
the tournement.
“Besides Wednesday night 
we have been playing really, re-
ally well,” said the fourth year head 
coach. “If we play that way this 
weekend I think we can win the 
whole thing.”    
Gunther hopes that this play 
can carry over to this weekend and 
continue for the rest of the upcom-
ing season.     
She also believes that this trip 
can be a bonding experience be-
tween her new players and the 
one’s that are returning. 
“[Th e trip] is great for team 
bonding. It allows the girls to know 
each other better because half the 
team is new, six returnees and six 
new people.” Said Gunther. “It’s a 
great opportunity to them to get to 
know each other and bond. And I 
know they are going to be on time 
and well rested so that’s always 
good.”  
Camaraderie is always a plus in 
team sports especially, to a team 
that is not so acquainted with each 
other yet because of the new faces. 
Spending time together off  the 
court can and will help them on the 
court.
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After their season opening loss, the Women’s Volleyball team looks to bounce back at their upcoming tournement this weekend
With the greatest upset in Su-
per Bowl history still resonating 
through the hearts and minds of 
the New York Giants’ faithful, a re-
turn to championship glory domi-
nates the hopes and dreams for the 
upcoming season.
As the team began training 
camp in Albany, the Giants 
signed Eli Manning to a six-
year, $97 million extension, 
making him the highest paid 
quarterback in the NFL. 
Such is the value attributed 
to Manning’s clutch perfor-
mances.
While he hasn’t matched 
the record-setting perfor-
mances of brother Peyton 
in Indianapolis, Eli has 
shown resiliency in the face of ad-
versity, making every cent a well-
spent one if he can lead Big Blue to 
another championship.
Sadly, a quarterback who has 
never been a statistical giant fi nds 
himself in the dreaded role of game 
manager and with the question-
able receiving talent. Training 
camp was supposed to help the 
Giants’ coaching staff  determine 
who would replace Plaxico Burress 
and Amani Toomer as the primary 
receivers, and no one has truly dis-
tinguished themselves as worthy of 
the responsibility.
In the spring, the Giants chose 
to completely ignore free agency 
for receiving talent, despite Terrell 
Owens being made available by 
the division rival Dallas Cowboys. 
Opting to spend two draft picks on 
wide receivers, Hakeem Nicks and 
Ramses Barden were selected in the 
fi rst and third rounds, respectively. 
Th ere are no immediate expecta-
tions for these rookies to emerge as 
players of Burress’s caliber. Sprin-
kled into the fray are a combination 
of unproven veterans, the next no 
more impressive than the last.
In all likelihood, the receivers 
chosen as opening day starters 
could be rotated out of their roles 
if younger players—Mario Man-
ningham, Sinorice Moss, and Steve 
Smith—become more trustworthy 
in regular season competition.
Without a respected receiver 
running routes, the Giants will have 
to rely heavily upon their league-
leading rush attack to set the tempo 
for every game.
Th e strength of the running 
game is more important than it’s 
ever been. Given Jacobs’ upright 
running style, staying healthy and 
playing a full season is a concern for 
the Giants. With one of the league’s 
best off ensive lines, the Giants will 
be tested at the line of scrimmage 
more often than in previous sea-
sons.
Defensively, the Giants have to 
remain healthy if they’re to remain 
competitive in a tight NFC 
East. Two of the Giants’ off -
season acquisitions—outside 
linebacker Michael Boley 
and defensive tackle Chris 
Canty—have missed time 
during training camp while 
nursing injuries. 
Among the other Gi-
ants returning to health 
are third-year corner back 
Aaron Ross, and ninth-year 
linebacker Antonio Pierce. Th e Gi-
ants’ depth will be tested, but the 
expected starters are critical to 
helping the Giants remain a force.
But it’s not all gloom and doom 
for the Giants. Promising perfor-
mances from second-round draft 
pick Clint Sintim have led many 
to believe that he could eventually 
supplant reliable veteran Danny 
Clark as a starter.
While Clark is no slouch, it’s Sin-
tim’s pass rushing ability behind a 
healthy Osi Umenyiora that’s ele-
vated his stock throughout the pre-
season. Of course, Sintim will have 
to make strides as an all-around 
linebacker before he’s given an op-
portunity to take snaps away from 
Clark.
Coaching and strategy will be of 
the essence for the Giants in 2009. 
With opposing teams aiming to 
neutralize the Giants rushing at-
tack, off ensive coordinator Kevin 
Gilbride will need to develop more 
creative methods for causing con-
fusion.  Jacobs may be a human 
bulldozer, but no season is won by 
the strength of one man.
Playing in a competitive NFC 
East that saw substantial improve-
ments made to the Philadelphia 
Eagles’ off ense and addition by 
subtraction in Dallas will prove to 
be a signifi cant challenge for the 
G-Men. Th e Washington Redskins 
also acquired an expensive off en-
sive line neutralizer in defensive 
tackle Albert Haynesworth. 
Nonetheless, nothing changes. 
Th e reigning NFC East champions 
still have their eyes on the ultimate 
goal. But one game at a time—as the 
hackneyed expression goes—has 
never been truer for Tom Coughlin 





Posey Wilson is no poser
BY DOVILAS BUKAUSKAS
COPY EDITOR
Sophomore Posey Wilson, cho-
sen as a CUNY Athletic Conference 
Second Team All-Star last Novem-
ber, is a rising force in the Bearcats 
Women’s Volleyball lineup. Only in 
her second-year playing, Wilson is 
becoming a leader and an athletic 
asset for her team.
“She is now a leader on the 
court, especially in the back row. 
Her teammates know that she takes 
the game very seriously and that 
she wants everyone else to do the 
same,” says Head Coach Allison 
Gunther. 
Wilson’s story is an interesting 
one – unlike most CUNY students, 
she was not always a tri-state resi-
dent. “Moving here from Arkansas 
has been such a drastic change in 
my lifestyle. It has been a challenge 
which I may have never been able 
to adjust to without the support, 
guidance, comfort and friendship 
that the men’s and women’s team 
has showed me selfl essly,” says Wil-
son.
“I recruited Posey out of high 
school in Fayetteville, Arkansas. 
She was a younger high school 
teammate of a player I had previ-
ously recruited. I knew from her 
older teammate and a game tape 
that she was a very good player and 
would make an immediate impact 
to the team,” says Gunther, shed-
ding light on Wilson’s story.
And it would seem that 
Gunther’s recruitment has paid 
off . “Just last night she had a career 
high 27 digs. Th at’s an incredible 
amount, especially in only three 
sets. She also played phenomenally 
in the CUNYAC semifi nals last year 
even though she was injured,” said 
Gunther of Wilson’s performance.
But the person who has the 
highest expectations for Posey is 
herself. “My freshman year I accu-
mulated a total of 407 digs. I hope 
to achieve by the end of my senior 
year 2,000 digs. Before I graduate I 
also aspire to receive CUNYAC libe-
ro [back-row player] of the year and 
fi rst team all star,” says Wilson.
Like any other Baruch athlete, 
Wilson has to balance her athletics 
with Baruch’s academic program. 
However, says Gunther, “As a CU-
NYAC scholar-athlete she carries 
over a 3.2, so I would say she’s do-
ing a great job managing her time 
between school and volleyball.”
“Right now my academic goals 
include passing calculus,” says Wil-
son. “After this I hope to graduate 
from the Zicklin School of Busi-
ness.”
Wilson had a diverse athletic 
taste in high school, where she 
played basketball, softball and vol-
leyball. However, says Wilson, “two 
diff erent sports in an academic 
year, while being a focused full-
time student would be very stress-
ful and may aff ect my GPA and aca-
demic success at Baruch. College 
and high school are clearly diff er-
ent levels and although it was great 
being able to balance out multiple 
sports and school I knew going into 
college that I would have to pick a 
sport.”
Wilson’s athletic accomplish-
ments are clearly rooted in a love 
for the sport. “I fell in love with vol-
leyball because out of all the sports 
I have played in my life I found vol-
leyball to be the most fun. It is a very 
lively and intense sport where mo-
mentum and mental strength are 
deciding factors on the outcome of 
the game,” says Wilson.
Besides pursuing a Zicklin de-
gree, Wilson says, “I see myself 
playing and being around volley-
ball, whether indoor or outdoor, 
until I am not physically able, which 
hopefully will be a very long time.”
Posey Wilson has come here from Arkansas and has made an immediate impression
BY TIMOTHY PETROPOULOS
SPORTS EDITOR
Th e Baruch soccer team started the season 
on the wrong foot losing to the Pioneers of Wil-
liam Paterson, 2-1, in their year-opening game 
at Pioneer park.
Against what may be the toughest opponent 
Baruch will play all year the Bearcats jumped 
out to a 1-0 lead when senior forward Freddy 
Carrasco-Dance scored an unassisted goal at the 
36:52 mark of the fi rst half.
“We played well [in the fi rst half ]” said senior 
defenseman Maciej Lata. “If we continue play-
ing like that, we will come out on top every game 
[…] we just collapsed in the second half.”
Baruch held the defending ECAC Metro cha-
pions scoreless, holding their 1-0 lead until the 
74th minute when junior Ryan Miller scored a 
goal, rocketing a shot in the bottom right hand 
corner past goalie Nelson DiBastiano to tie 
the game.And just three minutes later, Baruch 
would relinquish the lead for good, giving up the 
game-winning goal to junior forward Ambrogio 
Pipitone. Th e Bearcats made a valiant comeback 
eff ort but to no avail.
“William Paterson is a tough team, we always 
schedule tough teams in the beginning of the 
year,” said assistant coach Dima Kamenshchik. 
“It was a good fi rst test, the results are encour-
aging for the most part, but we obviously could 
have done better.”
Th e game was a battle from beginning to end 
with both teams playing physically, looking to 
make a statement. Th ere were 27 total fouls in 
the game, including nine yellow cards and two 
red cards, one for each team respectively, being 
doled out during the contest.
“We really tried to grind them out,” said soph-
omore goal keeper Mike Murphy. “It was a tough 
loss.”
Although the Bearcats played tough, the na-
tionally ranked Pioneers outplayed them. Wil-
liam Paterson out-shot Baruch 19-3 and shut 
them out in corner kick opportunities, winning 
that battle 10-0.
“In the end, they made the big plays,” said 
Murphy.
Th e Bearcats have no time to skulk, this Fri-
day the team will travel to Pennsylvania to take 
on two opponents, Muhlenberg and Mora-
vian College, both of which the team has never 
played before. 
“We have never played these teams before so 
I don’t know what to expect,” said Lata. “But I am 
very optimistic.”
Although the loss was a tough one to swal-
low, the team believes that lessons learned dur-
ing the game can help them going into the two 
upcoming games.
“I think it is going to be a good and fun tour-
nament,” said Kamenshchik. “We are playing 
some really storied programs in division three 
but I think we are ready for it. It is going to be 
good.”
Beyond the games, going away as a team can 
be a bonding experience that can help the team 
come together, spend time with each other, and 
gel as a unit. 
“Oh, [going away as a team] defi nitely helps 
[team camaraderie],” said Kamenshchik. “It puts 
everything together, guys get to know each oth-
er a little better, they get to spend time talking 
away from any distractions from the city and the 
school.”
Th e Bearcats start CUNYAC competition 




For the fi fth consecutive year, 
the women’s tennis team is looking 
to shake off  the second place blues 
and grab hold of the highly prized 
CUNY Athletic Conference cham-
pionship. 
Last season, the Bearcats were 
one game away from enjoying the 
sweet taste of victory, but were shut 
out 5-0 by their Lexington Avenue 
rivals, Hunter College. 
Despite the fact hat Baruch 
could not secure fi rst place in the 
conference and bring home the big 
prize, the players certainly have ev-
ery reason to be proud of all their 
record-breaking accomplishments 
and unending perseverance that 
decorated their exceptional 2008 
season. 
With a 7-1 conference record 
and a 14-2 overall, last year’s team 
broke numerous records. Th eir 14 
overall wins set a new team record 
and their 5-1 record against non-
conference schools is the team’s 
fi nest record to date. With an over-
all winning percentage of about 88 
percent, it is no wonder that the 
lady Bearcats were also able to ride 
high on a 10-game win streak, set-
ting yet another team record. 
As with any thriving sports 
team, the success of the women’s 
tennis program is largely attributed 
to the determination and com-
mitment from the players and the 
coaching staff . “Our success in the 
CUNYAC Championships last year 
was a result of daily practice, hard 
work, and willingness to win,” said 
former MVP Mariam Mkrtchyan. 
“Participation from [Director of 
Athletics] Dr. William Eng, Assis-
tant Athletic Director, John Nieves, 
and our coach, Florin Giuglescu, 
played a crucial role in [our] overall 
preparedness.” 
With a coach like Florin Giugles-
cu the aspiration to win becomes 
immediately infectious and his de-
sire to succeed cannot be matched 
by any other individual. Although 
the team has yet to prevail as CU-
NYAC champions, he uses his de-
sire to win as a motivational plat-
form for himself and his players. 
“When you lose you have to pick 
up the pieces and start over again.” 
Giuglescu said. “It’s important to 
never give up because the last [per-
son] in the game will be named the 
winner.” 
Since tennis is largely an in-
dividual sport, Coach Giuglescu 
makes sure he works with every 
athlete one-on-one in order to im-
prove her distinctive skills and tech-
niques. Yet at the end of the day, the 
individual facet of the game seems 
to slowly fade away when the team 
remembers that they are playing 
for one common goal: to win. 
In spite of their remarkable run 
last season, the team has lost a num-
ber of valuable and experienced 
senior players, a predicament that 
now leads them to wonder how the 
team fare without them? 
“Th e women’s tennis team suf-
fered by losing some of our senior 
starters [but] we will try to uphold 
the competitive edge which we 
had previously by working hard 
and having intense training these 
next few weeks,” said team captain 
Shalanda Graham. 
Th e vast majority of the team 
believes that the loss of these few 
key players is nothing that a little 
extra eff ort and endurance cannot 
fi x. “[Our] overall level of respon-
sibility and willingness to bring 
victory home largely attributed to 
our success last year and I hope it 
will help us this year, as well,” said 
Mkrtchyan. “I hope that this…ea-
gerness to advance to a higher level 
in the CUNYAC tournaments both 
from my teammates and from the 
athletic department will stay this 
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Soccer falls in season opener
NEW FACES
DENNIS GOSTEV I THE TICKER
The Bearcats played William Paterson tough, but fell just short, 2-1, in the season opener
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Posey Wilson looks to lead the Women’s Volleyball team, with six rookies and six returning players, to the top of the CUNY Athletic Conference
NEW FACES
SAME DRIVE
